The New N
Personal

Shopper- Who 1s
Shopping with
ChatGPT?

Al 1sn’t a future trend, it’s
already guiding millions of

young people to buy every
day.

V  Varia Al



The Change Isn’t Theory -
It's 1n the Cart

A generational shift is happening. Gen Z and Millennials
are handing their shopping decisions to ChatGPT.

18-34 @ 3554 @ 5564 @ 65+

65+ O/
5.2%
o 5 0 (o)

of ChatGPT users
are 18 -34.

60%

e of ALL consumers
use ChatGPT & Al to

SHOP

Consumers use Al because it “augments their
decision-making” as UVA Professor Luca Cian
shares. They offload their mental burden to Al.
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“l asked ChatGPT to help me pick out
skincare products. I'm allergic to a lot of

ingredients, this saved me hours."
— Audrey, 26, NYC



What does ChatGPT or Al
shopping look like?

-

Brands who canjt\
compete with this
will lose.

It's personalized
& streamlined

ChatGPT 40 >

Saved memory full &

| want a serum to deal with pollution in
NYC. | have dry skin and | like to workout
before | work. Based on what you know
about me, can you recommend me
products - Can you provide me a carousel
of product recommendations?

Thought for 5 seconds >

Here are some top-notch serums tailored for your dry skin,
NYC pollution protection, and pre-workout prep. Each one
offers hydration and antioxidant defense—perfect for your

active lifestyle. Explore the carousel below:

Nine Glow Pre-Workout Anti-Pollution Serum

9 Nine Glow $75.00  Buy

\ Pre Workout Anti-Pollution Serum - Skincare For When You Sweat

e

Pre-workout & pollution shield High-power antioxidant blend

Nine Glow Pre-Workout Skinbetter
Anti-Pollution Serum Science Alto Defense Serum The Nine Glow Pre-Workout Anti-Pollution Serum is ideal for your

Why you might like this

active NYC lifestyle, offering a potent blend of nine antioxidants—
$188.00 including vitamin C, niacinamide, and astaxanthin—to shield your skin
from urban pollutants and sweat-induced irritation. Its lightweight,
non-greasy formula hydrates and soothes dry skin, making it perfect

for nre-warkant annlication and daily use.

= Follow up

What people are sazing

It takes less than 30 seconds.



Personal Care. Beauty.
Supplements. These are
being disrupted first.

Categories requiring personalized recommendations and
complex ingredient analysis are where consumers turn to
Al first—bypassing traditional brand discovery entirely.
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Gen Z is using
ChatGPT as a
¢ ¢ dermatologist. What
does it mean for
brands?
Beauty \ renes /
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® @
reddit
Supplements

“I've been telling ChatGPT

everything I've eaten for
the last 2 weeks, andit's
telling me what
Ksupplements | could use”/

Workout Products




